
CHILDREN taking part in the 
GPIC Summer Camp attended 
a specialised training course 
on First Aid to enhance their 
safety and awareness.
The course was aimed at 
educating children on the 
principles and basics of First 

Aid, on rescue and training on 
CPR for different age groups 
as well as how to deal with 
fractures, burns, wounds, 
bleeding and heat stress ac-
cording to US National Safety 
Council standards.
Dr Abdulrahman Jawahery, 

GPIC president, thanked the 
chairman and members of 
the Social Activities Commit-
tee for organising the activity. 
GPIC has been running the 
annual camp since 2005 for 
the children of its employees 
aged between six and 14. 

The programme aims to de-
velop students’ intellectual 
and cultural skills as well as 
expand their awareness in a 
safe environment that allows 
them to interact with their 
peers under the supervision 
of specialists. 
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Education       Matters
An educational insight and comment by head teacher Chris Fenton

SO, today is 
my daughter’s 
wedding day. 

The whole family have 
gathered in Cyprus 
to watch our middle 
daughter marry a 
remarkable young man 
in the sunshine. As I 
write this, all around 
me people are buzzing 
about drying their hair, 
donning their suits 
and generally getting 
excited for the big day 
ahead.

I, however, have got to 
give a speech as tradition 
dictates as the father of the 
bride and I’ve never been 
more nervous. I’ve spoken in 
front of hundreds of people 
during my career and as 
long as I was prepared and 
had practiced what I wanted 
to say, there was never a 
problem, but this ... this is 
different.

There are two reasons why. 
The first is that speaking 
before family and friends is 
significantly more difficult 

than speaking to strangers 
because you just don’t want 
to let them down, particularly 
on such an important day. 
The second reason however 
is that I have to, again as 
tradition dictates, give some 
words of wisdom or even 
advice to the young couple 
as they start their married life 
together and it’s this that I’m 
really struggling with.

I could give them one of the 
old chestnuts such as don’t 
go to bed after an argument 
etc. but that wouldn’t feel 
right and to be honest I’ve 
gone to bed on a lot of 
arguments throughout my 
marriage and we’ve seemed 
to come through alright so, 
I’m stuck at this important 
point.

This is because, the way I 
see it, just like the two young 
people getting married today 
are unique and special, so 
is every marriage. Not all 
of them last, some of them 
have more challenges than 
good times and others seem 
to just plod along regardless, 

so there isn’t any real 
advice that I can give which 
I believe will help. Most 

people make up the rules of 
marriage as they go along 
just like most parents do as 

well when it comes to raising 
their children and so any 
platitudes that I can give will, 

in my opinion, seem empty.
What I can say though, 

is that through the years of 
raising our daughter and our 
other six children, is that 
generally it is the common 
sense approach that wins 
through every time and 
as parents, being a good 
example to your children is 
what will equip them to deal 
with life in the future. 

We all make mistakes and 
our children see us do it. We 
all row and our children see 
us do it. We all go through 
good times and bad and our 
children see us do it. But no 
matter what our children see 
us do or hear us say, it is how 
we deal with the things that 
affect us in life that influence 
them the most as they grow 
into adults.

So, maybe that’s how I 
should finish my speech 
because when her mother 
and I see her taking her vows 
and taking those big steps 
forward in her life I think we 
can both be pretty happy that 
we’ve not done a bad job! 

SocialScene

Company praised

Staff honoured Summer success

Property expansion
INTERNATIONAL Motor 
Trading Agency (IMTA), the 
distributors of Mazda for 
the kingdom, has been con-
gratulated by Mazda Motor 
Corporation for its ‘high 
market share’ and ‘excellent 
after-sales’ initiatives. 

The ceremony took place 
in Mazda’s head office in Hi-
roshima, Japan and was at-
tended by IMTA’s MD Adel 
Kanoo and vice-president 
K N Singh. Also present at 
the event were Hiroshi In-
oue, managing executive 
officer in charge of ASEAN 
business and new emerging 
markets / president, Mazda 
South East Asia, and Yuji 

Nakamine, senior managing 
executive officer, oversight 
of operations in Europe, 

Asia & Oceania, Middle East 
& Africa and new emerging 
markets.

BATELCO held a ceremony honouring staff contributions 
in supporting its global business division at the company’s 
Hamala headquarters. Batelco Bahrain CEO Mohammed 
Bubashait, Batelco chief global business officer Adel Al 
Daylami, Batelco A/GM enterprise Ebrahim Al Ghatam and 
Batelco A/GM network Rashid Mohammed, as well as other 
management and employees, attended the event. 

GULF Hotels Group (GHG) 
recently launched the Gulf 
Court Hotel Business Bay in 
Dubai.  The new 269 room, 
four-star deluxe hotel hotel is 
the first part of GHG’s regional 
expansion plan which will in-

clude Saudi Arabia and other 
GCC countries. 

It is situated within the 
Dubai Water Canal and fea-
tures a variety of rooms and 
suites along with a number 
of restaurants and lounges, 

a banquet hall and meeting 
rooms, health and recrea-
tional facilities including a 
swimming pool, kid’s pool 
and fitness centre, a spa, 
nightclub, karaoke rooms and 
ample car parking. 


